8:00 AM - 4:00 PM

CONFERENCE AGENDA
MONDAY, JANUARY 25,2016

CONFERENCE AGENDA
TUESDAY, JANUARY 26, 2016

REGISTRATION AND INFORMATION

Grand Ballroom Foyer, Level 2

8:00 - 9:00 AM

NETWORKING BREAKFAST
SPONSORED BY ASKINGAMERICANS

Grand Ballroom Salon | and Foyer, Level 2

8:15-8:45 AM

PRIVACY & SECURITY LEARNING SESSION:
CURRENT GLOBAL TRENDS IN PRIVACY & DATA PROTECTION

Speaker: Benjamin Farrar, Kantar

Session Description: A clear global warming trend is occurring and it is fact not
fiction. But we are not talking about climatology weather patterns, but rather the
climatic global warming trend occurring in Privacy & Data Protection regulations and
the related societal debates. During this session, privacy and security expert Ben Farrar
will provide an overview and take questions on some of the major meteorology events
that happened in Privacy & Data Protection 2015 and what it will mean for Online
Sample industry in 2016 and beyond. Topics will include EU-US Safe Harbor
Invalidation, Russian Data Localization, Belgian Court Facebook Cookies Decision, Data
Breaches, Cross Device Tracking, Lead Generation, and Ad Blocking.

Acadia, Level 2

9:00 - 9:05 AM

WELCOME

Speaker: Sima Vasa, Paradigm Sample

Grand Ballroom Salons I - lll, Level 2

9:05-9:45 AM

KEYNOTE ADDRESS

Introduction: Bonnie Breslauer, Lightspeed GMI
Speaker: Chuck Davis, Prodege

Session Description: The exponential increase in data has transformed industries,
business models and organizations over the past two decades. As an eCommerce
pioneer and successful data-driven executive, Chuck Davis will provide insight into
how he has used data to establish competitive advantages and drive long-term value
throughout a career that has spanned publishing, eCommerce and consumer research.
Chuck's real life stories will lay the groundwork for a fun, informative and inspirational
discussion.




Grand Ballroom Salons Il - Ill, Level 2

CONFERENCE AGENDA

9:45 -10:30 AM

TUESDAY, JANUARY 26, 2016
THE FUTURE OF SAMPLE

Moderator: Mendy Orimland, ProdegeMR
Speakers: Melanie Courtright, Research Now; JD Deitch AYTM;
Leonard Murphy, GreenBook

Session Description: Join us as we look in our magic 8-ball and reveal the
preliminary findings of GreenBook'’s first ever GRIT Sample Report. This report,
created in partnership with SampleCon, more deeply explores the future of sampling
and will lay the groundwork for future insights. Join this informative and provocative
conversation as we look to better understand the evolving sample landscape and its
impact on how we all do business.

Grand Ballroom Salons Il - lll, Level 2

10:30 - 10:45 AM

NETWORKING BREAK

Grand Ballroom Foyer, Second Level

10:45-11:30 AM

SAMPLE LANDSCAPE: TODAY AND TOMORROW

Moderator: Bonnie Breslauer, Lightspeed GMI
Panelists: Patrick Comer, Lucid; Brad Franz, Burke, Inc.; Brian Henley, Qualtrics;
Frank Kelly, Lightspeed GMI; Dylan Lorimer, Google Consumer Surveys

Session Description: The Sample Landscape is growing in complexity as it rapidly
changes. The choices have become vast—sample providers range from panel
companies, aggregators, publishers, exchanges; Technology players such as Google,
Microsoft, and Facebook have entered the sampling space. What will their impact
be? And what will be the prominent model for the way sample services are bought
and sold in the years to come? Will corporate clients bypass Market Research firms
and work directly with the companies providing their sample? Will they purchase
research services and products from an automated self-service platform? Or will the
status quo reign? How will all of this play out in the future? This session will
undoubtedly lead to a lively discussion as panelists and the audience share their
points of view.

Grand Ballroom Salons Il - lll, Level 2




CONFERENCE AGENDA

TUESDAY, JANUARY 26, 2016

11:30 AM=12:15PM

EASE OF ENGAGEMENT — CAPTURING RESPONDENTS IN AN INSTANT

Moderator: Benjamin Smithee, The Smithee Group & LUXE Intelligence
Panelists: Denise Brien, AOL; Dave Carruthers, VoxPopMe;
Jonathan Price, Virtual Incentives

Session Description: Today’s consumers and as a result, research respondents, are
immersed in a fast-paced, technology driven world that demands instant
gratification. More than ever before, respondent engagement needs to address the
“what’s in it for me” question, and this requires solutions that are technology-based,
instant and customizable. Having an adequately engaged sample means that market
research can more effectively deliver accurate actionable data. This session will cover
a number of real-world case studies of companies that have used new techniques
and technologies to engage a wide array of respondents to increase response rates
significantly through the use of incentives that resonate. During this session, we will:
e Examine sample populations through the glass of a swiftly changing world -
how can we meet them where they are and positively affect outcomes?
e Discover the technologies that are available and being used to engage
respondents for the full continuum of the research process.
e Explore real-world examples of companies who have raised response rates
through the use of rewards and incentives, and learn how to implement
them.

Grand Ballroom Salons Il - lll, Level 2

NETWORKING LUNCH
SPONSORED BY MARKET CUBE

12:15-1:15PM
Grand Ballroom Salon | and Foyer, Level 2
PRIVACY & SECURITY LEARNING SESSION:
ToP 5 TIPS FOR ADDRESSING PRIVACY & SECURITY IN THE SAMPLE INDUSTRY
Speaker: Mike Gentile, CISO Share, Inc.
Session Description: Recently, tremendous changes in the privacy and security
landscape have begun affecting nearly every organization that participates in the
Sample Industry. On the privacy side, from recent lawsuits in the European Union (EU)
12:45-1:15pPM that are changing the way in which American organizations can acquire, manage and

protect the personal data they possess from EU residents, to increasingly complex
requirements within the United States for managing the anonymity of user activities
and behaviors in data collected over the Internet. On the security side, it is reported
that over 90% of organizations in the United State have not only been attacked, but
had their data compromised. This interactive session is designed to help provide some
clarity and options for moving forward with all of these competing forces at play.

Acadia, Level 2




CONFERENCE AGENDA

TUESDAY, JANUARY 26, 2016

1:15-2:00 Pm

LEADING THE CHANGE IN MOBILE

Introduction: Andy Drake, Hall & Partners
Speaker: Niall Smith, CrowdLab

Session Description: Today’s understanding of the relationship between consumer,
survey and device needs to be rethought! The connected consumer is more mobile
than ever in terms of their day-to-day lives. In order for Market Research to succeed,
we need to grasp how to adjust, change and introduce new approaches and
methodologies to optimize data capture while on-the-go and provide valuable
insights from the connected consumers. This session will explore what ‘being mobile’
means for market research and how to make this transition successful.

Grand Ballroom Salons Il - lll, Level 2

2:00-2:45pPMm

UNLOCKING THE POTENTIAL OF APIs

Moderator: Don Golden, Precision Sample
Panelists: Oscar Carlsson, Cint; Alex Leger, Market Cube; Daniel Ross, ProdegeMR

Session Description: API's are increasingly being utilized by companies not only as
technology-based solutions, but more importantly as business strategies. The sample
industry is no exception — APIs are being adopted to gain efficiencies in sampling,
yielding benefits to both buyers and sellers. At the onset, implementation often
sounds easy, but what happens in reality can be a very different story. Our expert
panel will explore the benefits of APIs, how they are currently used in the industry,
and provide their perspectives on how to overcome technical challenges. Are best
practices on the horizon for APIs? Join us to find out!

Grand Ballroom Salons Il - lll, Level 2

2:45 -3:00 PM

NETWORKING BREAK

Grand Ballroom Foyer, Level 2




CONFERENCE AGENDA

TUESDAY, JANUARY 26, 2016

3:00-3:45PMm

THE TRANSPARENCY CONVERSATION

Moderator: Raj Manocha, AskingCanadians & AskingAmericans
Panelists: Rob Berger, Vision Critical; Brian Lamar, EMI Research Solutions;
Jake Wolff, Cint

Session Description: Over the past few years, the discussion around transparency
has grown in the sample industry. Clients are often firm in their desire for a
transparent process that leads to quality sample. However, all definitions of
transparency are not alike. In this session we will explore what components should
go into a conversation around sample transparency and where the line between
transparent and proprietary comes into play including sourcing, incentives and hard
to reach audiences.

Grand Ballroom Salons Il - lll, Level 2

3:45-4:00 PM

DAILY CLOSING REMARKS

Speaker: Jacqueline Rosales, SoapBoxSample

Grand Ballroom Salons Il - lll, Level 2




CONFERENCE AGENDA

WEDNESDAY, JANUARY 27,2016

8:15 AM-12:45PM

REGISTRATION AND INFORMATION

Grand Ballroom Foyer, Level 2

8:15-9:10 AM

NETWORKING BREAKFAST
SPONSORED BY ASKINGCANADIANS

Grand Ballroom Salon | and Foyer, Level 2

9:10-9:15 AM

WELCOME, DAY TWO

Speaker: Jacqueline Rosales, SoapBoxSample

Grand Ballroom Salons Il - lll, Level 2

9:15-10:00 AM

EXPANDING THE CAPABILITIES OF AD EFFECTIVENESS

Moderator: Jim Forrest, Lucid
Panelists: Stephen Jepson, Millward Brown Digital;
Arun Kumar, Citi Publicis One Team,; Michael Mandato, GfK;
Dave Smith, Ipsos Connect

Session Description: Online sampling, which has supported advertising research for
years, is quickly advancing as techniques and methods evolve for audience
measurement and ad effectiveness. With the relentless growth of mobile, in-app
techniques of research and sampling are becoming even more important. Sample
companies are being asked to not only target on demographics but more importantly
online behaviors — Suddenly, programmatic sampling holds a different

meaning. Join industry veterans to discuss where advertising research is going and
how sample companies can best support them.

Grand Ballroom Salons Il - lll, Level 2




CONFERENCE AGENDA

WEDNESDAY, JANUARY 27, 2016

10:00 - 10:45 AM

LET’S GET REAL: MEET THE MILLENNIAL

Moderator: Sima Vasa, Paradigm Sample
Panelists: Cristian Enriquez, Netquest; Aaron Palmer, TapResearch;
Adam Slater, Glover Park Group; Leanna Wood, Penn Schoen Berland

Session Description: The Millennial generation is the largest generation in our
history. They are a generation not only impacting our industry from the
respondent perspective but also from an overall industry and company perspective.
During this session, we will learn more about millennial behaviors and usage of
technology juxtaposition with the online sample business and gauge work/life
balance desires vs. current expectations of employers. This panel discussion will be
real, authentic and true to the goal of understanding and learning from this newly
emerging generation in our workforce.

Grand Ballroom Salons Il - lll, Level 2

10:45-11:00 AM

NETWORKING BREAK

Grand Ballroom Salon I, Level 2

11:00 - 11:45 AM

COLLABORATION LAB/CASRO SAMPLING FORUM UPDATE

Introduction: Mendy Orimland, ProdegeMR
Speakers: John Bremer, The NPD Group; Oscar Carlsson, Cint; Peter Milla, CASRO

Session Description: In 2015, SampleCon participants played an integral role in the
initial conversations around the establishment of industry wide protocols
definitions and greater supply transparency. The CASRO Online Sampling Forum has
since driven this discussion forward. Join us for an update and engage in the
conversation that will shape recommendations for the future!

Grand Ballroom Salons Il - lll, Level 2

11:45 AM—-12:00 PM

CONFERENCE CLOSING REMARKS

Speaker: Patrick Comer, Lucid

Grand Ballroom Salons Il - lll, Level 2

12:00 - 12:45 PM

NETWORKING LUNCH
SPONSORED BY NETQUEST

Grand Ballroom Foyer, Level 2




